Key metrics

Sales €14.2bn
Operating profit €1.5bn
Free cash flow €1.0bn
Net cash €2.4bn
% Equity* 57%
Market cap** CHF 32.6bn

* shareholders equity as a percentage of total equity
and liabilities
** as of October 2020

RICHEMONT

Built for the long term, Richemont owns a portfolio of leading international ‘Maisons’ which are recognised for their distinctive heritage, craftsmanship and creativity. The Group’s
portfolio also includes leading online distributors that are focused on expert curation and technological innovation. Richemont operates in four business areas:
Jewellery Maisons, Specialist Watchmakers, Online Distributors and Other (F& A and other businesses)
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4 FOCUS AREAS OF OUR TRANSFORMATIONAL SUSTAINABILITY STRATEGY

Communities

Carbon neutral with offsets since 2009. Ensure our community investment activities create and optimise the benefits for society

through meaningful collaborations with our partners and measuring the impact of our pro-

Since 2010, 100% of our new manufacturing facilities have been designed
grammes.

with special care for the environment.
Provide support to our local and global communities in ways that align with our values and

64% of the electricity used in our buildings is generated from renewable support key themes.

sources such as hydro, solar or wind. ) L ) ) _
Drive real positive action for the many different stakeholders involved

We are evaluating alternatives, including reusable and recyclable )
across our value chain.

materials to phase out single-use plastics over time.
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Senior Executive Committee Dividends
Paid (in €m) and per A share/10 B shares (FY ending 31 March)
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Chief Executive Officer Chief Executive Officer of Van Cleef & Arpels S
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\ " Share information
65 WA 1 =
o ] ,,t > \\r 522 000 000 Richemont 'A' registered shares, with a par value of CHF 1.00 each, are listed on
Y ==\ SIX Swiss Exchange, the Company’s primary listing, and are included in the Swiss Market
55 : W AR ATAY B Index of leading stocks. South African depository receipts in respect of Richemont ‘A’ shares
e are traded on the Johannesburg Stock Exchange, the Company’s secondary listing.
45 522 000 000 'B' registered shares, with par value of CHF 0.10 each, are not listed and held by
CEEg Sl Compagnie Financiére Rupert.

Significant shareholders

As at 31 March 2020, Compagnie Financiére Rupert is the only significant shareholder (with 3% or more of the voting rights), with 5 221 000 Richemont ‘A’ shares and 522 000 000
Richemont ‘B’ registered shares representing 10% of the equity of the Company and controlling 51% of the Company’s voting rights. Johann Rupert, Chairman of Richemont, is the sole
General Managing Partner of Compagnie Financiere Rupert. Ruggero Magnoni and Anton Rupert, both non-executive directors of Richemont, are partners of Compagnie Financiére
Rupert.

Contact information

Compagnie Financi¢re Richemont SA Sophie Cagnard, Group Corporate Communications Director

50 chemin de la Chénaie James Fraser, Investor Relations Executive

P 30, 1293'Bellevue Investors/analysts: +41 22 721 3003 investor.relations@cfrinfo.net
Geneva, Switzerland
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